
WHAT IS A BRAND?

A brand is a personality that identifies a product, service or company, including a name, term, sign, 
symbol or design. A brand also represents the relationships between customers, staff, partners, 
investors, etc.

A brand does not exist within a company or organization. A brand exists in the minds of your 
customers. A brand is the sum total of impressions a customer has, based on every interaction they 
have had with you, your company, and your products.  

HERE THE TOP THINGS TO KNOW ABOUT BRANDING:

• Build brand loyalty on shared values with your consumers. It is not the number of interactions a 
buyer has with your brand, but the quality and relatability of the interaction. (Harvard Business Re-
view)
 
Successful branding yields benefits such as increased customer loyalty, an improved image, and a 
relatable identity. (TSL Marketing)
 
The main benefit of branding tools, and reason to employ them, is to boost profits. (Forbes)
 
The greatest negative impact of inconsistent brand usage is the creation of confusion in the market. 
(Lucidpress)
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B2B brands fare better with customers when they use emotive rather than rational marketing mes-
sages. (MarketingWeek)
 
B2B marketers have consistently cited brand awareness as their top goal over the last five years. 
(CMI and MarketingProfs)

89% of B2B marketers say brand awareness is the most important goal, followed by sales and lead 
generation. (Content Marketing Institution)

B2B companies with brands that are perceived as strong generate a higher EBIT margin than others. 
(Forbes)
 
75% of B2B buyers want branded content that helps them research business ideas, but 93% of brands 
focus their content on marketing their own products and services. (MarketingCharts)

On average, 5 to 7 brand impressions are necessary before someone will remember your brand. (Pam 
Moore)
 
BBrands that are consistently presented are 3 to 4 times more likely to experience brand visibility. 
(Lucidpress)
 
The average revenue increase attributed to always presenting the brand consistently is 23%. 
(Lucidpress)
 
Color increases brand recognition by up to 80%. (University of Loyola)
 
64% of consumers cite shared values as the primary reason they have a relationship with a brand. 
(Harvard Business Review)

45% of consumers will unfollow a brand on social media if their platform is dominated by self-pro-
motion. (BuzzStream)
 
Now you’ve got a few more reasons to boost your brand and start thinking seriously about brand 
asset management. With your newfound knowledge, you’re prepared to wow your customers more 
than ever. Good luck!
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